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Philip Morris USA 


Implications 


WEEKLY UPDATE 
IMPLICATIONS 
APRIL 4.1994 

• PM-USA First Quarter shipment performance was favorable to Original Budget and 1993. 

• 49.7 billion units was +2.3 billion above O.B.and +12.5% above 1993. 

• 43.1 share, +1.5 points above last year. Marlboro's share of 25.9 was +4.6 points above last 
year and +1.0 point greater than 4th quarter 1993. 

• Estimated excess volume of 2,4 billion units based on a 3872 weekly takeaway rate. 

• Estimated PM-USA April volume (18.8 billion) is expected to be +6.5 billion units above O.B. This 
increase reflects: 

• No load payback 

• MeLane resumption 

• Increased going rate 

• Private Label C-store performance has increased +0.6 points week-to-week, driven by RJR (+0.3) 
and Liggett (+0.2). The Discount category advanced +0.3 points during this time. We are starting 
to see the impact of: 

• Lowest Discount pack prices dropping in two of the last three weeks to $1.32, reflecting a 590 
price gap. 

•<990 pricing incidence holding at 15-16% for the past three weeks, +2% above a stable eight 
week period, 

• Price gap and Lowest Discount's price have fallen below benchmark in C-stores, but remain 
favorable in supermarkets. 
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Philip Morris USA 


Shipments 


PM-USA 

FIRST QUARTER PERFORMANCE 
MARCH 1994 


First Quarter Results 

• PM=USA’s first quarter volume of 49.7 billion units was up +12.5% over 1993's first quarter and +2,3 
billion units above Original Budget 

• Premium volume was +24.5% above year ago, primarily due to Marlboro's stronger takeaway 
performance. 

• Discount volume was down -17.7% vs. last year. 

• First Quarter share of 43.1 was +1.5 points ahead of last year and within the projected range. 

• B&W, Lorillard and American were above last year's first quarter volume and share levels, likely 
influenced by increased Discount support {B&W, American) and less payback from year-end 
excess. 

• RJR underperformed 1993 by -8,6% in volume and -5,3 share points. 
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BENCHMARKS - TOTAL US 

SHIPMENTS 13 WEEK MOVING 




First 

Current vs. 


Benchmarks 

Quarter 

Benchmark 

Philip Morris 

42.0 

43.1 

1.1 Favorable 

Marlboro 

24.9 

25.9 

1.0 Favorable 

OPB 

7.8 

8.2 

0.4 Favorable 

Virginia Slims 

2.2 

2.4 

0.2 Favorable 

Benson & Hedges 

2.5 

2.6 

0.1 Favorable 

Merit 

2.3 

2.4 

0.1 Favorable 

Parliament 

0.6 

0.6 

0.0 Favorable 

Basic-Share of Discount 

14.2 

14.2 

0.0 Favorable 

Private Label-Share of Market 

8.5 

7.0* 

1.5 Favorable 

C-Store Pack Price Lowest 




Discount** 

$1.34 

$1.33 

($0.01) Unfavorable 


•Reflects most current data for three months ending February 1994. 
••Reflects a change in pricing data source from Market Decisions to Nielsen. 
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Ship (13wm) trigger hh 1Q94 
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SHIPMENTS 
(To All Direct Accounts) 


COMPANY 

EM 

RJR 

Fourth Quarter 1993 

42.53 

28.24 

First Quarter 1994 

43.09 

28.36 


0.56 

0.12 

CATEGORY 

Premium 

Discount 

Fourth Quarter 1993 

65.61 

34.39 

First Quarter 1994 

66.34 



0.73 

(0.73) 

PM MAJOR BRANDS 

Marlboro 

PMOPB 

Fourth Quarter 1993 

24.93 

7.93 

First Quarter 1994 

25.91 

&2Q 


0.98 

0.27 

PM BRANDED DISCOUNTS 

Basic 

Cambridge 

Fourth Quarter 1993 

5.16 

1.71 

First Quarter 1994 

4JS 

1.79 


(0.38) 

0.08 

PM PRIVATE LABEL 

EM 


Fourth Quarter 1993 

1.94 


First Quarter 1994 

1.79 



(0.15) 



B&W 

American 

Umllatd 

Liggett 

11.87 

6.99 

7.67 

2.69 

11.39 

7.20 

7.54 

2.40 

(0.48) 

0.21 

(0.13) 

(0.29) 


V. Slims 

B&H 

Merit 

Parliament 

2.23 

2.54 

2.33 

0.62 

Z2& 

Z& 

233 

0.64 

0.15 

0.05 

0.04 

0.02 

Bristol 

Alpina 



0.22 

0.38 



Q.21 

0.35 



(0.01) 

(0.03) 
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Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 





FIRST QUARTER PERFORMANCE 

VS. LAST YEAR 



UNITS 

1994 

1993 

CHANGE 

SHARE 

1994 

MARLBORO 

29,880 

22,631 

32.0% 

25.91 

B&H 

2,987 

2,734 

9.3% 

2.59 

MERrr 

2,734 

2,611 

4.7% 

2.37 

V.SLIMS 

2,748 

2,600 

5.7% 

2.38 

PARLIAMENT 

740 

752 

•1.6% 

0.64 

OTHER 

246 

273 

-9.9% 

0.21 

PREMIUM 

39,335 

31,601 

24.5% 

34.11 

BASIC 

5,507 

5,558 

-0.9% 

4.78 

FVB 

2,065 

3,558 

-42.0% 

1.79 

CAMBRIDGE 

2,059 

2,195 

-6.2% 

1.79 

OTHER BRANDED 

726 

1,2/8 

-43.2% 

0.63 

DISCOUNT 

10,357 

12,589 

-17.7% 

8.98 

TOTAL PM-USA 

49,692 

44,190 

12.5% 

43.09 

INDUSTRY 

115,314 

106,349 

8.4% 


PREMIUM 

76,495 

64,944 

17.8% 

66.34 

DISCOUNT 

38,819 

41,405 

-6.2% 

33.66 


64C9S9CZOZ 




SHARE OF 

CATEGORY 



1993 

D1FF 

1994 

iaaa 

DIFF 

21.28 

4.63 

39.06 

34.85 

4.21 

2.57 

0.02 

3.90 

4.21 

-0.30 

2,46 

-0.08 

3.57 

4.02 

-0.45 

2.44 

-0.06 

3.59 

4.00 

-0.41 

0.71 

-0.07 

0.97 

1.16 

-0.19 

0.26 

-0.04 

0.32 

0.42 

-0.10 

29.71 

4.40 

51.42 

48.66 

2.76 

5,23 

-0.45 




3.35 

-1.55 




2.06 

-0.28 




1.20 

-0.57 




11.84 

-2.86 

26.68 

30.40 

-3.72 

41.55 

1.54 




61.07 

5.27 




38.93 

-5.27 





I 


Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 
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MARCH 1994 
SHIPMENT SUMMARY 
VOLUME & SHARE 

3/31794 






VOLUME 



MAR. 

3MM 

YTD 

12MM 

MAEL 

3MM 

YTD 

1PMM 

Industry 

41,096 

115,314 

115,314 

470,245 

-23.0% 

&4% 

8.4% 

-7.1% 

PM 

17,269 

49,692 

49,692 

200,218 

-31.4% 

12.5% 

12.5% 

-8,4% 

RJR 

11,347 

32,703 

32,703 

137,943 

-33.7% 

-8.6% 

-8.6% 

-7.5% 

B&W 

4,953 

13,129 

13,129 

54,002 

19.9% 

35.9% 

35.9% 

-9.9% 

Lorillard 

3,247 

8,695 

8,695 

34,501 

16.7% 

27.0% 

27.0% 

-1.8% 

American 

3,094 

8,302 

8,302 

32,124 

-13.5% 

13.8% 

13.8% 

-4.7% 

Liggett 

1,178 

2,769 

2,769 

11,362 

4.6% 

7.7% 

7.7% 

-20.4% 


-VOLUME % CHANGE 



■M - 

MAR. 

— SHARE 
3MM 

YTD 

-► 

12MM 

MAR. 

SHARE CHANGE 
3MM iHJ 

12MM 

PM 

42.0 

43.1 

43.1 

42.6 

-4.7 

1.5 

1.5 

0.3 

RJR 

27.6 

28.4 

28.4 

29.3 

-4.1 

-5.3 

-5.3 

-0.1 

B&W 

12.1 

11.4 

11.4 

11.5 

4.4 

2.3 

2.3 

•0.4 

Lorillard 

7,9 

7.5 

7.5 

7.3 

2.7 

1.1 

1.1 

0.4 

American 

7.5 

7.2 

7.2 

6.8 

0.9 

0.3 

0.3 

0.2 

Liggett 

2.9 

2.4 

2.4 

2.4 

0.8 

0,0 

0.0 

-0.4 


hL 


Based on Preliminary MSA Estimates 


Month 3/31794 EXEC/EJ 




Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 
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MARCH 1994 

DISCOUNT SHIPMENT SUMMARY 
VOLUME & SHARE 

3/31/94 




VOLUME 



MAR, 

3MM 


12MM 

MAS, 

3MM 

no 

Industry 

14,100 

38,819 

38,819 

167,111 

-19.3% 

-6,2% 

-6.2% 

PM 

3,846 

10,357 

10,357 

47,597 

-28.9% 

-17.7% 

-17,7% 

RJR 

4,673 

13,650 

13,650 

59,200 

-31.8% 

-17.5% 

-17.5% 

B&W 

2,882 

7,827 

7,827 

33,465 

3.4% 

ia7% 

18.7% 

Lorillard 

133 

368 

368 

1,435 

18.8% 

-12.1% 

-12.1% 

American 

1,668 

4,494 

4,494 

17,086 

4.4% 

26.2% 

26.2% 

Liggett 

895 

2,119 

2,119 

8,326 

27.1% 

24.6% 

24.6% 


• VOLUME % CHANGE—► 
12MM 






SHARE 


SHARE CHANGE 



MAR. 

3MM 


I2MM 

MAR. 

3MM 

VTD 

12MM 

PM 

27.3 

26.7 

26.7 

28.5 

-3.7 

-3.7 

-3,7 

0.8 

RJR 

33.1 

35.2 

35.2 

35.4 

-6.1 

-4.8 

-4.8 

■0.1 

B&W 

20.4 

20.2 

20.2 

20.0 

4.5 

4.2 

4.2 

■0.9 

Lorillard 

0.9 

0.9 

0.9 

0.9 

0.3 

-0.1 

-01 

0,1 

American 

11.8 

11.6 

11.6 

10.2 

2.7 

3.0 

3.0 

0.9 

Liggett 

6.3 

5.5 

5.5 

5.0 

2.3 

1.4 

1.4 

-0.7 




Based on MSA Total US Database Monthdi*c 3/31/94 EXEC/EJ 

* 


Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 
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MARCH 1994 

PREMIUM SHIPMENT SUMMARY 
VOLUME & SHARE 

3/31/94 



Based on MSA Total US Database Monthpiem 3/31/94 EXEC/EJ 

I 

Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 
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Philip Morris USA 


PM SHIPMENTS TO MCLANE WERE BELOW ALLOCATION FOR THE PAST FIVE WEEKS. 
MCLANE'S RETAIL GOING RATE DECLINED AFTER FIVE WEEKLY INCREASES, 

TOTAL PM VOLUME MCLANE 

(millions of cigarettes) 


Week ending 

PM shipped to 
McLane 

McLane shipped to 
Retailers 

Difference 

1/7/94 

510.1 

381.7 

128.4 

1/14 

105.5 

437.2 

-331.7 

1/21 

135.4 

426.8 

-291.4 

1/28 

378.6 

415.1 

-36.5 

2/4 

1,945.0 

431.9 

1,513.1 

2/11 

773.1 

443.2 

329.9 

2/18 

540.1 

445.8 

94.3 

2/25 

522.9 

461.5 

61.4 

3/4 

209.5 

475.5 

-266.0 

3/11 

108.6 

482.5 

-373.9 

3/18 

391.8 

533.6 

-141.8 

3/25 

241.2 

516.3 

-275.1 

4/1 

155.3 

N/A 

N/A 


All volumes exclude ten Sam's Clubs in Michigan purchasing directly from PM. 
* Includes approximately 400 million units from previous week's allocation. 
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Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 








PM SHARE OF MARKET 
13 WEEK MOVING AVERAGE 


SHARE 


SHARE 
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Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 





SHARE 


MARLBORO SHARE OF MARKET 
13 WEEK MOVING AVERAGE 


SHARE 



28.00 

27.00 

26.00 

25.00 

24.00 

23.00 

22.00 

21.00 

20.00 

19.00 

18.00 
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SOURCE MSA SHIPMENTS 


13WM BRANDS Chart 2 
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Source: https://www.industrydocuments.ucsf.edu/docs/gxpk0000 
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BASIC SHARE OF DISCOUNT 
13 WEEK MOVING AVERAGE 


18.00 


SHARE 


SHARE 


18.00 
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PRICING 



Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 
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Philip Morris USA 


PRICING 


Pricing 


3/26 


• During March, Marlboro's pack price remained stable while the Lowest Discount decreased -20. 

• Week to week, Marlboro remained at $1.91 while Lowest Discount decreased -10 to $1,32, 
increasing the price gap +10 to 590 or 44.7%. 

• In Supermarkets, Marlboro's carton price decreased while the Lowest Discount increased, 
decreasing the price gap -60 to $4.74 or 40.5%. 

• 990 incidence remained stable at 16%. RJR's incidence of 990 pricing decreased after being the 
primary contributor in the prior 2 weeks. 

•The number of stores where Basic's price is more than the Lowest Discount brand has increased 
+9 points to 69% of stores over the past 5 weeks. 

* Week to week, the incidence of Basic's price disadvantage increased +2 points. 


88E9S9EZ0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 



Premium pack prices remained stable while Lowest Discount prices 
decreased in more C-stores than they increased in, lowering their 
average price -10 to $1.32 


% of C-stores 


Marlboro 

Unchanged 

94% 

Increased 

4% 


Basic 

96% 

3% 

1% 

Dora! 

84% 

6% 

10% 

GPC 

89% 

5% 

6% 

RJR P/L 

90% 

4% 

6% 

Lowest Discount 

85% 

6% 

9% 

Marlboro Gap * 

82% 

11% 

7% 

Basic Gap ** 

84% 

10% 

6% 


* Marlboro vs. Lowest Discount brand In same store. 
** Basic vs. Lowest Discount brand In same store. 


SOURCE: NIELSEN PRICING AUDIT 
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Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 



Marlboro pack prices remained stable while Lowest Discount 
pack prices decreased. 


C-STORE 

PACKS 







Change 


3/5 

3/12 

3/19 

3/26 

Prior Week 

Marlboro (net) 

$1.91 

$1.91 

$1.91 

$1.91 

$0.00 

Lowest Discount 

1.34 

1.33 

1.33 

1.32 

($0.01) 

$Gap 

0.57 

0.58 

0.58 

0.59 

$0.01 

%Gap 

42.5% 

43.6% 

43.6% 

44.7% 

1.1% 

SUPERMARKET 






CARTONS 






Marlboro (net) 

$16.38 

$16.32 

$16.43 

$16.40 

($0.03) 

Lowest Discount 

11.73 

11.64 

11.63 

11.70 

$0.07 

$Gap 

4.65 

4.68 

4.80 

4.70 

($0.10) 

%Gap 

39.6% 

40.2% 

41.3% 

40.2% 

•1.1% 


SOURCE: NIELSEN PRICING AUDIT 
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Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 
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Marlboro's net pack price gap with Lowest Discount increased 
in regions 1 and 4. 




3/26 



Change 


Madbaca 

Lowest 

Discount 

$ GAP 

%QAP 

From 

3/19 

NATIONAL 

1.91 

1.32 

$0.59 

44.7% 

$0.01 

R1 

2.09 

1.54 

$0.55 

35.7% 

$0.01 

R2 

1.78 

1.20 

$0.58 

48.3% 

$0.00 

R3 

1.91 

1.33 

$0.58 

43.6% 

$0.00 

R4 

1.79 

1.25 

$0.54 

43.2% 

$0.03 

R5 

2.07 

1.37 

$0.70 

51.1% 

$0.00 


SOURCE: NIELSEN PRICING AUDIT 


T6E9S9EZ02 





Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 
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<990 incidence remained relatively stable at 16%. 




Change 

Change 




vs. 

vs. 

Weighted Avg. 



1 WAGO 

4 WAGS 

State Tax 

NATIONAL 

15.6% 

-0.6 

1.5 

$0.29 

R1 

0.0% 

0.0 

0.0 

$0.43 

R2 

26.6% 

-0.5 

1.3 

$0.18 

R3 

13.3% 

-2.3 

-0.8 

$0.31 

R4 

21.8% 

0.0 

4.8 

$0.26 

R5 

10.9% 

0.2 

1.6 

$0.33 


NOTE: Incidence has been restated to reflect all Discount brands instead of only Deep Discount brands. 

SOURCE: NIELSEN PRICING AUDIT 
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Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 





Across all common C-stores, Basic's NET average pack price gap 
with Lowest Discount increased for the second consecutive week. 


Basic 

3/5 

$1.53 

mi 

$1.53 

3/19 

$1.53 

3/26 

$1.54 

Change 

vs. 

Prior Week 
$0.01 

Same Store Gaps 

GPC 

0.11 

0.12 

0.12 

0.12 

0.00 

Monarch 

0.05 

0.05 

0.00 

0.06 

0.00 

Lowest Discount 

0.19 

0.20 

0.21 

0.22 

0.01 


SOURCE: NIELSEN PRICING AUDIT 
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Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 




The number of stores where Basic's pack price > Lowest Discount 
by more than 100 has increased for the past 5 weeks, up +9 points. 


Basic vs. Lowest Discount In C-stores 



2Z12 

2/26 

3Z5 

3/12 

3/19 


* SAME STORES 

326 

323 

320 

322 

329 

322 

BASIC > LOWEST DISC. BY IPS? 







# STORES 

198 

207 

209 

213 

220 

221 

% STORES 

60% 

64% 

65% 

66% 

67% 

69% 

PRICE DISADVANTAGE* 







AVG. $ 

$0.30 

$0.31 

$0.29 

$0.30 

$0.29 

$0.30 

MAXIMUM 

$0.70 

$0.86 

$0.60 

$0.86 

$0.86 

$0.82 

MINIMUM 

$0.11 

$0.11 

$0.11 

$0.11 

$0.11 

$0.11 

All comparisons are based on stores with 

both brands 

In distribution. 




Price disadvantage ONLY in stores where 

Basic's price 

>Lowest 

Discount by 

more than 10p. 




SOURCE: NIELSEN PRICING PANEL 
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Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 
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The number of stores where Basic's pack price > GPC by 
more than 100 has increased for the past 5 weeks, up +5 points. 


Basic vs. GPC in C-stores 



2/19 

2/26 

3/5 

3/12 

3/19 

3/26 

# SAME STORES 

206 

212 

205 

205 

218 

209 

BASIC p GPC by IQc* 

# STORES 

84 

88 

89 

91 

99 

95 

% STORES 

41% 

42% 

43% 

44% 

45% 

46% 

PRICE DISADVANTAGE * 

AVQ.S 

$0.25 

$0.26 

$0.24 

$024 

$025 

$025 

MAXIMUM 

$0.68 

$0.70 

$0.50 

$0.68 

$0.68 

$0.68 

MINIMUM 

$0.11 

$0.11 

$0.14 

$0.14 

$0.14 

$0.14 


* All comparison* are baaed on store* with both brands in distribution. 

** Price disadvantage ONLY in stores where Basic's price > GPC by more thanlOc. 


SOURCE: NIELSEN PRICING PANEL 
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Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 
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Philip Morris USA 


Weekly Integrated Nielsen 


PM'S ALL OUTLET COMBINED PERFORMANCE 
WEEKLY INTEGRATED NIELSEN - W/E 3/19/94 

• PM's weekly share increased *0.2 points versus week ago and *0.5 points 
during the latest two weeks to 45.8%. 

• Marlboro experienced a +0.1 point gain week-to-week to 27.5%, while on a four 
week basis the brand’s share was up +0.5 points versus the prior four week 
period. 

• PM's Other Premium brands share declined -0,1 points to 9.1%. 

• PM's Discount brands realized a +0.2 point gain versus week ago to 9.3%. 

• RJR's weekly share was relatively stable week-to-week at 29.3%, as gains by 
their Discount brands (primarily PLs) offset Premium brands declines. 

• The Discount category's share increased +0.2 points versus week ago to 32.7% 
with gains by the Private Label segment more than offsetting Branded Discount 
declines. GPC experienced the largest decline, off -0.3 points week-to-week. 


46C9S9EZ0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 






BENCHMARKS - TOTAL US 

WEEKLY INTEGRATED NIELSEN 



Targe! 

Benchmarks 4 

4 w/e 
19-Mar 

Current vs. 
Benchmark 

Philip Morris 

44.2 

44.5 (lower limit) 

45.7 

1.2 

Favorable 

Marlboro 

25.7 

26.3 (lower limit) 

27.4 

1.1 

Favorable 

OPB 

8.8 

8.9 (lower limit) 

9.1 

0.2 

Favorable 

Virginia Slims 

2.7 

2.7 (lower limit) 

2.9 

0.2 

Favorable 

Benson & Hedges 

2.5 

2.5 (lower limit) 

2.6 

0.1 

Favorable 

Merit 

2.8 

2.8 (lower limit) 

2.9 

0.1 

Favorable 

Parliament 

0.6 

0.6 (lower limit) 

0.6 

0.0 

Favorable 

Basic Shr. of Disc. (SOC) 

15.1 

14.5 (lower limit) 

14.3 

0.1 

Unfavorable 

Discount Category 

34.5 

+2.0 Pts. (upper limit) 44 

32.5 

2.0 

Favorable 

Private Label 

8.5 

9.0 (upper limit) 

7.7 

1.3 

Favorable 


' Revised to reflect 1994 First Revised Forecast. 

** Annualized category growth {upper limit) is +2.0 points. First 6 months of 1994 total Discount category cannot exceed 34.5%. 

86C9S9CZ0Z 

Nlsn INI weekly bench 



Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 




NIELSEN INTEGRATED DATA 
(All Outlets Combined) 


COMPANY 

Base March 1993 

March 19, 1994 (4WM) 

m 

41.63 

45.7Q 

4.07 

RJR 

33.50 

2SL4Q 

(4.18) 

B&W 

10.70 

10.09 

(0.61) 

American 

5.92 

6.24 

0.32 

Lorillard 

5.73 

6.40 

0.67 

Liggett 

2.31 

2.03 

(0.28) 




QATESQmf 

Base March 1993 

March 19, 1994 (4WM) 

Premium 

61.96 

5.43 

Discount 

37.70 

<5-21) 

Branded 

Pte££>unt 

28.36 

24.81 

(3.55) 

Private 

Label 

9.35 

7.68 

(1.67) 






MAJOR BRANDS 

Base March 1993 

March 19, 1994 (4WM) 

MarlbQia 

22.04 

27.40 

5.36 

PMOPB 

9.06 

9.11 

0.05 

Winston 

5.61 

6.00 

0.39 

Select 

0.43 

0.95 

0.52 

Camel 

3.82 

4.20 

0.38 





MAJOR BRANDS 

Base March 1993 

March 19, 1994 (4WM) 

Salem 

4.22 

3.97 

(0.25) 

Vantage 

1.72 

1.44 

(0.28) 

Now 

0.80 

0.66 

(0.14) 

Kool 

3.27 

3.10 

(0.17) 

Newport 

3.24 

3.91 

0.67 



■ 


BRANDED DISCOUNTS 

Base March 1993 

March 19,1994 (4WM) 

Basic 

4.00 

4.65 

0.65 

Cambridge 
2.25 
IS3 

(0.42) 

Alpine 

0.52 

0.42 

(0.10) 

Doral 

4.27 

4.66 

0.39 

Misty 

0.88 

un 

0.15 

Montclair 

0.93 

U 1 
0.18 

Monarch 

2.81 

zm 

(0.73) 

Best Value 
3.51 

121 

(2.30) 

CPC 

4.48 

4 42 
(0.06) 

PRIVATE LABEL 

Base March 1993 

March 19,1994 (4WM) 

EM 

2.96 

1.86 

(1.10) 

BOB 

4.74 

3.94 

(0.80) 

Liggett 

1.22 

1M 

(0.15) 

American 

0.43 

0.82 

a39 







66G9S9CZ0Z 

NOTE: In the Integrated Nielsen Panel, Premium plus Discount does not equal Total due to the inclusion of miscellaneous promotional 
volume. 


» 


Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 




NIELSEN INTEGRATED DATA 
(All Outlets Combined) 


COMPANY 

Base July 1993 

March 19,1994 (4WM) 

EM 

45.50 

45JQ 
0.20 

RJR 

31.87 

29.40 

(2.47) 

B&W 

9.81 

10.09 

0.28 

Am origan 

5.50 

0.74 

Lorillard 

5.38 

1.02 

Liggett 

1.82 

2.03 

0.21 



CATEQORY 

Base July 1993 

March 19, 1994(4WM) 

Premium 

64.54 

67.39 

2.85 

Discount 

35.31 

32.49 

(2.82) 

Branded 

Discount 

26.41 

mi 

(1.60) 

Private 

Label 

8.90 

7.68 

(1-22) 





MAJOR BRANDS 

Base July 1993 

March 19,1994 (4WM) 

Marlboro 

26.63 

27.40 

0.77 

PMQPB 

8.30 

9.11 

0.81 

Winston 

6.10 

6.00 

(0.10) 

Select 

0.58 

0.95 

0.37 

Camej 

3.88 

4.2Q 

0.32 




MAJOR BRANDS 

Base July 1993 

March 19,1994 (4WM) 

Salem 

3.91 

3.97 

0.06 

Vantaaa 

1.49 

1-44 

(0.05) 

Now 

0.68 

0.66 

(0.02) 

Kool 

3.01 

3.10 

0.00 

Newport 

3.17 

3.91 

0.74 


• 


BRANDED DISCOUNTS 
Base July 1993 

March 19,1994 (4WM) 

Basic 

4.95 

4.65 

(0.30) 

Cambridoa 

1.94 

1.83 

(0.11) 

Alpine 

0.44 

0.42 

(0.02) 

Doral 

4.66 

4.66 

0.00 

Misty 

0.83 

lit3 
0.20 

Montclair 

0.83 

111 

0.28 

Monarch Best Value 
2.43 2.27 

2.08 1.21 

(0.35) (1.06) 

QEQ 

4.13 

4.42 

0.29 

PRIVATE LABEL 

Base July 1993 

March 19,1994 (4WM) 

EM 

2.75 

JLSS 

(0.89) 

RJR 

4.63 

3.94 

(0.69) 

Liggett 

0.97 

1.07 

0.10 

American 

0.55 

0.82 

0.27 






00*9S9EZ0Z 

NOTE: In the Integrated Nielsen Panel, Premium plus Discount does not equal Total due to the inclusion of miscellaneous promotional 
volume. 



Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 



o 


PM'S WEEKLY SHARE INCREASED +0.2 POINTS VERSUS WEEK AGO AND +0.5 POINTS 
DURING THE LATEST TWO WEEKS TO 45.8%. 



T0fr9S9CZ0Z 

Source: Integrated Nielsen Panel Nielsen int weekly chert i 



Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 





o 


MARLBORO EXPERIENCED A +0.1 POINT GAIN ON A ONE WEEK BASIS TO 27 . 5 %, WHILE 
ON A FOUR WEEK BASIS ITS SHARE WAS UP +0.5 POINTS VERSUS THE PRIOR FOUR 
WEEK PERIOD. 



MARLBORO SHARE (ALL OUTLETS COMBINED) 

20fc9S9CZ0Z 


Source: integrated Nielsen Panel Nielsen int weekly chart 4 


t 


Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 






o 


PM OTHER PREMIUM BRAND'S SHARE DECLINED -0.1 POINTS VERSUS WEEK AGO TO 

9.1%. 



OTHER PM PREMIUM SHARE (ALL OUTLETS COMBINED) 


E0fr9S9C20Z 


Source: Integrated Nielsen Panel 


Nielsen Int weekly Chart 2 



Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 





o 


BASIC'S SHARE INCREASED +0.1 POINTS WEEK-TO-WEEK TO 4.7%. 



BASIC SHARE (ALL OUTLETS COMBINED) 

*0fr9S9CZ0Z 

Source: Integrated Nielsen Panel Nielsen int weekly chan a 

« 


Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 
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PM'S DISCOUNT SHARE INCREASED +0.2 POINTS VERSUS WEEK-AGO TO 9.3%. 



PM DISCOUNT SHARE (ALL OUTLETS COMBINED) 


£0fr9S9C20Z 

Source: Integrated Nielsen Panel Niei&en int weekly chart 3 

I i 

Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 




o 


THE DISCOUNT CATEGORY'S SHARE INCREASED +0.2 POINTS VERSUS WEEK-AGO TO 
32.7% WITH GAINS BY PRIVATE LABEL (+0.3) MORE THAN OFFSETTING BRANDED 
DISCOUNT DECLINES. 


SHARE (1M & 1WK) 



90t?9S9CZ0Z total discount category share (all outlets combined) 

Source: Integrated Nielsen Panel Nielsen int weekly chart e 


Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 









WINSTON-S SHARE DECUNED -0.1 POINT VERSUS WEEK AGO TO 5.9%, WITH WINSTON 
PARENT PACKINGS ACCOUNTING FOR ALL OF THE DECLINE. 
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WINSTON SHARE (ALL OUTLETS COMBINED) 


£0roS9C20Z 


Source: Integrated Nielsen Panel Nielsen int weekly chart io 


Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 









2023656408 



Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 



Philip Morris USA 


Nielsen C-Stores 


PM'S PERFORMANCE IN C-STORES 
WEEKLY C-STORE AUDITS W/E 3/19/94 


• PM's share Increased +0.2 points versus week-ago to 47.8%, with Marlboro and Discount Brands' 
gains more than offsetting Other Premium Brands' losses. On a four week basis the company's 
performance was up +0.4 points versus four weeks ago. 


• Marlboro gamed +0.1 points week-to-week and +0.4 points versus four weeks ago to 30,5%. 


• PM’s Other Premium brands’ share declined -0.1 points versus week ago to 7.8%, with Benson & 
Hedges accounting for the majority of the decline. 

• PM’s Discount Brands’ share posted a +0.2 point gain week-to-week, with its Branded Discounts 
accounting for the majority of the increase, 

• RJR’s performance remained relatively stable week-to-week. However, on a four week basis, the 
company's share was down -0.6 points versus four weeks ago to 28.4%. 

• RJR's Private Label share advanced +0.3 points for the week, while losing -0.5 points on a four 
week basis. 

• The Discount Category's share advanced +0.3 points versus week-ago to 33,5%, with Private Label 
gains (+0.6 points) more than offsetting Branded Discount losses. 


60fr9S9C20Z 


Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 
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BENCHMARKS - TOTAL US 

NIELSEN WEEKLY C-STORE AUDITS (800 STORES) 



Benchmarks 

4 Weeks 
Ending 
19-Mar 

Current vs. 
Benchmark 

Philip Morris 

45.2 (lower limit) 

47.8 

2.6 

Favorable 

Marlboro 

28.2 (lower limit) 

30.5 

2.3 

Favorable 

ORB 

7.7 (lower limit) 

7.9 

0.2 

Favorable 

Virginia Slims 

2.3 (lower limit) 

2.4 

0.1 

Favorable 

Benson & Hedges 

2.2 (lower limit) 

2.3 

0.0 

Favorable 

Merit 

2.6 (lower limit) 

2.7 

0.1 

Favorable 

Parliament 

0.4 (lower limit) 

0.5 

0.1 

Favorable 

Basic - Shr. of Discount 

16.3 (lower limit) 

15.5 

0.8 

Unfavorable 

Discount Category 

+2.0 Pts. (upper limit)* 

33.3 

1.6 

Favorable 

Private Label 

10.2 (upper limit) 

9.3 

0.9 

Favorable 

Lowest Disc. Price ** 

$1.34 (lower limit) 

$1.33 

$0.01 

Unfavorable 

Absolute Price Gap *** 

$0.57 (upper limit) 

$0.58 

$0.01 

Unfavorable 


* Annualized category growth (upper Pmit) is +2.0 points. First 6 months of 1994 total Discount category cannot exceed 34.9%. 
** Source: Nielsen Weekly Pricing Audits (linear average) 

*** Marlboro versus lowest Discount. 


0W9S9CZ02 


C-stora bench 800 


Source: https://www.industrydocuments.ucsf.edu/docs/gxpk0000 
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NIELSEN WEEKLY C-STORE DATA 


(800 C-Stores) 


COMPANY 

EM 

EUB 

B&W 

American 

Lorlllard 

tlgnett 




Base March 1993 

43.22 

33.88 

11.01 

4.76 

5.74 

1.37 




March 19,1994 (4WM) 

4LZ6 

28.44 

10,4Q 

5.39 

6.38 

1.58 




4.54 

(5.44) 

(0.61) 

0.63 

0.64 

0.21 







Branded 

Private 






CATEGORY 

Premium 

Discount 

Discount 

Label 






Base March 1993 

60.26 

39.73 

28.11 

11.63 






March 19, 1994 (4WM) 

mm 

33.31 

24.05 

9.26 







6.43 

(6.42) 

(4.06) 

(2.37) 






MAJOR BRANDS 

Marlboro 

PMQPB 

Winston 

Select 

Camel 





Base March 1993 

24.43 

7.70 

5.16 

0.51 

4.27 





March 19,1994 (4WM) 

30.49 

7.89 

5.52 

1.09 

4.61 






6.06 

0.19 

0.36 

0.58 

0.34 





MAJOR BFIANPS 

Newport 

Kool 

Salem 

Vantaga 

NOW 





Base March 1993 

3.90 

3.39 

3.70 

1.41 

0,46 





March 19, 1994 (4WM) 

4.54 

3.20 

3.48 

;L2Q 

0.40 






0.64 

(0.19) 

(0.22) 

(0.21) 

(0.06) 





BRANDED DISCOUNTS 

Basic 

Cambridge 

Alpine 

Dora! 

Misty 

Montclair 

Monarch 

Best Value 

GE£ 

Base March 1993 

4.89 

1.46 

0.40 

3.36 

0.75 

0.90 

4.08 

2.88 

4.95 

March 19, 1994 (4WM) 

5.15 

1.23 

0.30 

3.97 

0.89 

1A1 

024 

0.74 

4.96 

0.26 

(0.23) 

(0.10) 

0.61 

0.14 

0.27 

(3.34) 

(2.14) 

0.01 

PRIYAIEJ-A BEL, 

EM 

RJR 

Llnnett 

American 






Base March 1993 

3.56 

6.97 

0.57 

0.53 






March 19, 1994 (4WM) 

2.29 

4.84 

JLM 

a 







(1.27) 

(2.13) 

0.47 

0.56 







TW9S9C20Z 

Source: Nielsen Integrated Panel. 


«. f 


Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 
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NIELSEN WEEKLY C-STORE DATA 
(800 C-Stores) 


COMPANY 

EM 

RJR 

B&W 

American 

Lodllaid 

Liggett 




Base July 1993 

47.59 

31.33 

9.95 

4.62 

5.36 

1.09 




March 19,1994 (4WM) 

4LZfi 

28.44 

1042 

5x22 

6.38 

IBS 





0.17 

(2.89) 

0.45 

0.77 

1.02 

0.49 







Branded 

Private 






CATEGORY 

Premium 

Discount 

Discount 

Label 






Base July 1993 

64.00 

36.00 

25.39 

10.62 






March 19,1994 (4WM) 

66.69 

33.31 

24.05 

9-26 







2.69 

(2.69) 

(1.34) 

(1.36) 






MAJOR BRANDS 

Marlboro 

PMflPB 

Winston 

Select 

Camel 





Base July 1993 

29.66 

7.07 

5.89 

0.65 

4.34 





March 19,1994 (4WM) 

30.49 

7.89 

5.52 

1.09 

4^ 






0.83 

0.82 

(0.37) 

0.44 

0.27 





MAJOR BRANDS 

Newport 

Kool 

Salem 

Vantage 

Now 





Base July 1993 

3.74 

3.13 

3.33 

1.20 

0.41 





March 19,1994 (4WM) 

4.54 

3.20 

3.48 

1.20 

0.40 






0.80 

0.07 

0.15 

0.00 

(0.01) 





BRANDED DISCOUNTS 

Basic 

Cambridge 

Alpine 

Poral 

Misty 

Montclair 

Monarch 

Best Value 

GE£ 

Base July 1993 

5.59 

1.38 

0.34 

3.50 

0.77 

0.84 

3.34 

1.64 

4.44 

March 19,1994 (4WM) 


1.23 

0.30 

3.97 

0.89 

1x12 

0.74 

£LZ4 

4.96 

• 

(0.44) 

(0.15) 

(0.04) 

0.47 

0.12 

0.33 

(2.60) 

(0.90) 

0.52 

PRIVATE LABEL 

EM 

RJR 

Llaaett 

American 






Base July 1993 

3.05 

6.32 

0.52 

0.73 






March 19,1994(4WM) 

2.29 

4.84 

1.04 

1.09 







(0.76) 

(1.48) 

0.52 

0.36 







2OT959CZUZ 


Source: Nielsen Integrated Panel. 


¥ 


Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 







o 



PM'S SHARE INCREASED +0.2 POINTS WEEK-TO-WEEK AND +0.4 POINTS ON A FOUR 
WEEK BASIS TO 47.8%. 



Note: Monthly share data Is based on the same 800 store sample as the weekly share Information. 

CW9S9CZ0Z 

Source: Integrated Nielsen Panel NWsen cstore weekly aoo chart i 

. 8 . 


Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 






MARLBORO'S WEEKLY SHARE INCREASED +0.1 POINTS WEEK-TO-WEEK, WHILE ON A 
FOUR WEEK BASIS ITS SHARE ADVANCED +0.4 POINTS VERSUS FOUR WEEKS AGO. 



Not*: Monthly share data is ba sad on ths aama 800 store sample as the weakly share Information. 

*Tfc9S9CZ0Z 

Source: Integrated Nielsen Panel Nielsen cstore weekly eoo Chart 4 

« 


Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 







o 


PM OTHER PREMIUM BRANDS* SHARE DECLINED -0.1 POINTS VERSUS WEEK AGO TO 
7.8%. 



OTHER PM PREMIUM C-STORE SHARE 

Nets: Monthly star* data is based on the same 800 store sample as the weekly share Information. 

ST»9S9CZ0Z 


Source: Integrated Nielsen Panel 


Nielsen Cstore weekly 800 Chert 2 



Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 






o 


PM'S DISCOUNT SHARE INCREASED +0.2 POINTS VERSUS WEEK-AGO TO 9.5%, WITH 
BRANDED DISCOUNTS ACCOUNTING FOR NEARLY ALL OF THE GAIN. 


12.0 


SHARE (1M&1WK) 


Total PM Discount 


8.0 - 

w 

6.0 - 


PM Branded Discount 


PM Private Label 


* First weekly C-store observation data point 
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Note: Monthly share date Is based on the same BOO store sample as the weekly share information. 

9TTOS9CZ0Z 


Source: Integrated Nielsen Panel 


Nielsen Cstore weekly BOO Chart 3 


a 


Source: https://www.industrydocuments.ucsf.edu/docs/gxpk0000 
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o 


BASIC'S SHARE IN CONVENIENCE STORES REMAINED STABLE WEEK-TO-WEEK AT 
5.0%. 



Note: Monthly share data Is based on the same 800 store sample as the weekly share Information. 

&TV9S9C20Z 


Source: Integrated Nielsen Panel 


Nielsen Cat ore weekly 800 Chart 8 



Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 





THE DISCOUNT CATEGORY'S SHARE INCREASED +0.3 POINTS VERSUS WEEK-AGO TO 
33.5%, WITH PRIVATE LABEL GAINS MORE THAN OFFSETTING BRANDED DISCOUNT 
LOSSES. 



TOTAL DISCOUNT CATEGORY C-STORE SHARE 


Note: Monthly share data Is based on the same 800 store sample as the weekly share information. 

sirassczoz 

Source: Integrated Nielsen Panel Nielsen Cstore weekly boo chart a 



Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 








c 


o 


WINSTON’S SHARE THIS WEEK IN C-STORES WAS 5.4%, DOWN -0.1 POINTS VERSUS 
WEEK AGO. 



9.0 


8.0 


7.0 


6.0 


5.0 


4.0 


3.0 


Note; Monthly share data is based on the same 800 store sample aa the weekly share Information. 


6W9S9CZ0Z 

Source: Integrated Nielsen Panel 


Nielsen Cstore weekly 800 Chart 12 


8 


Source: https://www.industrydocuments.ucsf.edu/docs/gxpk0000 






o 



DORAL FREE PRODUCTS SHARE DECUNED -0.1 POINTS TO 0.35% WITH 12% OF STORES 
OFFERING A FREE PRODUCT DEAL. CAMEL'S FREE PRODUCT SHARE INCREASED +0.05 
POINTS TO 0.22%. PM'S DISCOUNT BRANDS' FREE PRODUCT SHARE INCREASED +0.2 
POINTS VERSUS WEEK-AGO TO 0.28%, PRIMARILY DRIVEN BY BASIC. 


1994 



12/25 

HI 

im 

1/15 

1/22 

im 

m 

2/12 

2L 12 

2 m 

m. 

3/12 

3/19 

Total Industry 

1.02 

0.92 

0.80 

0.77 

1.01 

1.03 

0.94 

0.92 

1.07 

1.09 

1.07 

1.09 

1.19 

Total RJR 

0.40 

0.60 

0.63 

0.55 

0.74 

0.73 

0.65 

0.69 

0.70 

0.67 

0.78 

0.87 

0.76 

Total Winston 

0.15 

0.09 

0.06 

0.07 

0.13 

0.20 

0.32 

0.42 

0.34 

0.35 

0.23 

0.24 

0.17 

Total Camel 

0.09 

0.37 

0.45 

0.38 

0.35 

0.24 

0.22 

0.21 

0.28 

0.15 

0.18 

0.17 

0.22 

Total Doral 

0.14 

.0.14 

0.09 

0.09 

0.16 

0.10 

0.03 

0.04 

0.05 

0.16 

0.35 

0.45 

0.35 

Monarch 

0.02 

0.01 

0.02 

0.02 

0.09 

0.18 

0.07 

0.02 

0.03 

0.01 

0.01 

0.01 

0.02 

Total PM 

0.10 

0-06 

0.09 

0.12 

0.17 

0.18 

0.19 

0.11 

0.21 

0.24 

0.11 

0.11 

0.29 

PM Premium 

0.00 

0.00 

0.00 

0.00 

0.00 

0.00 

0.30 

0.01 

0.00 

0.00 

0.00 

0.03 

0.02 

PM Discount 

0.10 

0.05 

0.09 

0.12 

0.17 

0.18 

0.16 

0.10 

0.21 

0.24 

0.11 

0.08 

0.28 

Total Lorillard 

0.43 

0.19 

0.04 

0.06 

0.04 

0.02 

0.02 

0.06 

0.04 

0.01 

0.01 

0.00 

0.01 

Total B&W 

0.05 

0.04 

0.02 

0.02 

0.05 

0.10 

0.07 

0.05 

0.09 

0.07 

0.09 

0.06 

0.07 

Total American 

0.03 

0.02 

0.02 

0.01 

0.01 

0.01 

0.01 

0.01 

0.02 

0.10 

0.08 

0.00 

0.00 


OZfe9S9CZOZ 

SOURCE: NEILSEN WEEKLY C-STORE AUDIT Free Prod Chart 
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Source: https://www.industrydocuments.ucsf.edu/docs/gxpk0000 





SXNBWdlHS 

3NVH0W 


\ 

V. 


2023656421 


Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 





Philip Morris USA 


McLane Shipments 


MCLANE SUMMARY THROUGH MARCH 25 


Total McLane 

• Industry volume decreased following last week's heavy activity at SAM’s Wholesale Clubs. 

• PM's weekly share continued to be driven by volume fluctuations at SAM's and also has been 
suppressed at Circle-K during the current Austin promotion. 

• Marlboro remained on an upward trend despite volume fluctuations at SAM's and 
suppressed share at Circle-K. 

• Marlboro share rose at Sunshine, JR as shipment levels reflected continued support for 
the flex fund promotion. 

• PM's Other Premium Brands' recent downward trend reflected volume fluctuations at 
SAM's, the completion of the B&H Test at Arco, and suppressed shares in C-stores. 

• PM Branded Discount continued to improve due to Basic in Wal-mart chains, and 
Cambridge B2G1FS at Circle-K, 

• RJR share increased due to promotional activity in C-stores. 

• Additional Austin 35 cent off 2-pack was shipped to 91% of Circle-K stores this week at 
23 cartons per store. Additional shipments are anticipated for a few more weeks. 

• Camel has increased B2G1F promotions in C-stores, with 4-week cumulative penetration 
at 25% of C-stores. 


ZZV9S9EZ0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 




MCLANE SHIPMENT DATA 
(C-Stores & Mass Merch) 


COMPANY 

EM 

RJR 

B&W 

American 

Lorillard 

Liggett 




4 wk Base April 2,1993 

39.66 

37.42 

13.76 

3.76 

4.30 

1.07 




March 25, 1994 (4wm) 


31,09 

12.36 


5.07 

131 





5.81 

(6.33) 

(1.40) 

0.92 

0.77 

0.24 







Branded 

Private 






CATEGORY 

Premium 

Discount 

Discount 

Label 






4 wk Base April 2,1993 

54.90 

45.10 

32.71 

12.39 






March 25, 1994 (4wm) 

65.33 

34-67 

25.6Q 

9.07 







10,43 

(10.43) 

(7.11) 

(3.32) 






MAJOR BRANDS 

Marlboro 

PM OPB 

Winston 

Select 

Carnal 





4 wk Base April 2,1993 

21.44 

7.33 

5.12 

0.18 

3.88 



- 


March 25,1994 (4wm) 

28.77 

8.30 

5.74 


3,33 



■ 



7.33 

0.97 

0.62 

0.47 

(0.50) 





MAJOR BRANDS 

Newport 

KqqI 

Salem 

Vantage 

Now 





4 wk Base April 2,1993 

2.97 

3.44 

3.52 

1.39 

0.52 





March 25,1994 (4wm) 

3.46 

3.27 

Ml 

144 

0.55 






0.49 

(0.17) 

0.09 

0.05 

0.03 





BRANDED DISCOUNTS 

Basic 

Cambridge 

Alpine 

Doral 

Misty 

Montclair 

Monarch 

Best Value 

OEC 

4 wk Base April 2,1993 

5.85 

1.83 

0.35 

4.38 

0.46 

0.67 

3.54 

4.30 

7,97 

March 25,1994 (4wm) 

4.09 

1.92 

eiaa 

130 

0.79 

133 

143 

1.64 

6.71 


(1.76) 

0.09 

0.04 

0.42 

0.33 

0.36 

(2.06) 

(2.66) 

(1.26) 

PRIVATE IrA&EU 

PM 

aia 

Liggett 

American 






4 wk Base April 2,1993 

2.39 

9.31 

0.69 

0.00 






March 25, 1994 (4wm) 

1.73 

6.57 

QJ1 

0.00 







(0.66) 

(2.74) 

0.08 

0.00 






NOTE:THESE TOP 20 ACCOUNTS 

ARE PRIMARILY 

SUPPLIED WITH 

RJR PRIVATE LABEL PRODUCTS. 
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Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 



MCLANE SHIPMENT DATA 
(C-Stores & Mass Merch) 


COMPANY 

EM 

BJB 

MW 

American 

Lorillard 

Liggett 




4 wk Base August 6,1993 

44.57 

33.64 

12.29 

3.76 

4.25 

1.49 




March 25,1994 (4wm) 

414Z 

2102 

12.36 

m. 

5.QZ 

1.31 





0.90 

(2.55) 

0.07 

0.92 

0.82 

(0.18) 







Branded 

Private 






CATEGORY 

Premium 

Discount 

Discount 

Label 






4 wk Base August 6,1993 

57.86 

42.14 

33.62 

8.52 






March 25,1994 {4wm) 

65.33 

34.67 

25.6Q 

9.07 







7.47 

(7.47) 

(8.02) 

0.55 






MAJOR BRANDS 

Marlboro 

PM QPB 

Winston 

Select 

Camel 





4 wk Base August 6,1993 

24.85 

7.14 

6.32 

0.78 

3.06 





March 25, 1994 (4wm) 

mn 


5.74 

0.65 

3.38 






3.92 

t.16 

(0.58) 

(0.13) 

0.32 





MAJOR BRANDS 

Newport 

Kool 

Salem 

Vantage 

Now 





4 wk Base August 6,1993 

2.91 

2.95 

3.45 

1.29 

0.52 





March 25,1994 (4wm) 

3.46 

121 

3.61 

1.44 

0.55 






0.55 

0.32 

0.16 

0.15 

0.03 





BRANDED DISCOUNTS 

Basic 

Cambridge 

Alpine 

Dora) 

Misty 

Montclair 

Monarch 

Best Value 

£E£ 

4 wk Base August 6,1993 

7.99 

1.68 

0.33 

4.90 

0.55 

0.65 

4.03 

3.11 

7.01 

March 25,1994 (4wm) 

4.09 

122 

0.39 

isa 

0.79 

122 

1.48 

1.64 

111 


(3.90) 

0.24 

0.06 

(0.10) 

0.24 

0.38 

(2.55) 

(1.47) 

(0.30) 

PRIVATE LABEL 

EM 

BJB 

Liggett 

American 






4 wk Base August 6,1993 

2.26 

5.52 

0.74 

0.00 






March 25,1994 (4wm) 

iza 

151 

QJ1 

QM 







(0.53) 

1.05 

0.03 

0.00 







NOTEiTHESE ACCOUNTS ARE PRIMARILY SUPPLIED WITH RJR PRIVATE LABEL PRODUCTS. 

*Zfr9S9CZ0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 





PM'S WEEKLY SHARE DECREASED FOLLOWING LAST WEEK'S GAINS AT SAM'S. PM'S SHARE 
WAS SUPPRESSED THIS WEEK AT CIRCLE-K DUE TO ADDITIONAL SHIPMENTS OF THE 
AUSTIN 35 CENTS OFF 2-PACK PROMOTION. 


SHIPMENT 

SHARE 


PM AND RJR WEEKLY SHARES 
TOTAL MCLANE 

(SMOOTHED TREND VS. 1 WEEK ACTUAL SHARE) 


SHIPMENT 

SHARE 



SZ*9S9CZ0Z 


JMP WEEKLY GRAPHS Chart 2 



Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 




MARLBORO'S WEEKLY SHARE DECREASED FOLLOWING LAST WEEK'S HEAVY ACTIVITY AT 
SAM'S, BUT REMAINED ON AN UPWARD TREND DUE TO CONTINUED SHIPMENTS FOR 
SUNSHINE, JR.'S FLEX FUND PROMOTION. 


SHIPMENT 

SHARE 


MARLBORO WEEKLY SHARE 
TOTAL MCLANE 

(SMOOTHED TREND VS. 1 WEEK ACTUAL SHARE) 


SHIPMENT 

SHARE 



9ZWS9C202 

JMP WEEKLY GRAPHS Chart 4 




Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 




PM'S OTHER PREMIUM BRANDS' WEEKLY SHARE REFLECTS VOLUME FLUCTUATIONS AT 
SAM'S, COMPLETION OF B&H TEST AT ARCO-PRESTIGE, AND SUPPRESSED SHARES AT 
SOME C-STORE CHAINS. 


SHIPMENT 

SHARE 


PREMIUM LESS MARLBORO WEEKLY SHARE 
TOTAL MCLANE 

(SMOOTHED TREND VS. 1 WEEK ACTUAL SHARE) 


SHIPMENT 

SHARE 



4Zfc9S9EZ0Z 

JMP WEEKLY GRAPHS Chart 5 


Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 




PM DISCOUNT'S WEEKLY SHARE WAS FLAT AS DECREASES AT SAM'S WERE OFFSET BY 
HEAVY SHIPMENTS OF CAMBRIDGE TO CIRCLE-K {INCLUDING B2G1F PRODUCT IN REGION 
2). RJR DISCOUNT CONTINUED TO BE DRIVEN BY SHIPMENTS OF AUSTIN 35 CENTS-OFF 
PRODUCT TO CIRCLE-K. 


SHIPMENT 

SHARE 


PM AND RJR DISCOUNT SHARE OF INDUSTRY 
TOTAL MCLANE 

(SMOOTHED TREND VS. 1 WEEK ACTUAL SHARE) 


SHIPMENT 

SHARE 



35 

30 

25 

20 

15 


1 0 
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JMP WEEKLY GRAPHS Chart 6 

I 


Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 



TOTAL DISCOUNT CATEGORY WEEKLY SNARE INCREASED AS PRIVATE LABEL GAINS AT 
CIRCLE-K OFFSET BRANDED DISCOUNT DECLINES AT SAM'S FOLLOWING LAST WEEK'S 
HEAVY ACTIVITY. 


SHIPMENT 

SHARE 


TOTAL DISCOUNT SHARE 
TOTAL MCLANE 

(SMOOTHED TREND VS. 1 WEEK ACTUAL SHARE) 


SHIPMENT 

SHARE 



6Z&9S9CZ0Z 


JMP WEEKLY GRAPHS Chart 7 

I 


Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 



BASIC VOLUME AND SHARE CONTINUED TO IMPROVE IN THE WAL-MART CHAINS WHILE 
SHARE WAS SUPPRESSED IN SOME C-STORES. QPC WEEKLY SHARE REFLECTED RECENT 
FLUCTUATIONS AT SAM'S AND SUPPRESSED SHARE IN C-STORES. 


SHIPMENT 

SHARE 


BASIC AND GPC SHARE OF INDUSTRY 
TOTAL MCLANE 

SMOOTHED TREND VS. 1 WEEK ACTUAL SHARE) 


SHIPMENT 

SHARE 



0CT9S9CZ0Z 

JMP WEEKLY GRAPHS Chart 8 



Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 




WINSTON'S WEEKLY SHARE WAS STABLE WHILE CONTINUING TO TREND DOWNWARD. 
CAMEL'S TREND REMAINED STABLE DESPITE WEEKLY FLUCTUATIONS WHICH 
REFLECTED SOME PROMOTIONAL ACTIVITY IN C-STORES. 


SHIPMENT 

SHARE 


WINSTON AND CAMEL FILTER SHARE OF INDUSTRY 

TOTAL MCLANE 

(SMOOTHED TREND VS. 1 WEEK ACTUAL SHARE) 


SHIPMENT 

SHARE 



TCfr9S9C20 Z 

JMP WEEKLY GRAPHS Chart 9 


Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 
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SMOKER SHARE 



Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 



Philip Morris USA 


Smoker Share 


MARLBORO SMOKER SHARE 


• Marlboro's monthly smoker and volumetric share gains in the Tracking Study mirror Nielsen retail 
share advances over the past 12 months. 

• Both sources, indicate near record share levels for Marlboro. 

• Marlboro weekly smoker and volumetric share trends have been stable. 

• The most recent weeks have been below trend for total smokers. 

• Relative strength is indicated among 18-24 year olds during the most recent weeks. 


CEfr9S9CZ0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 





MARLBORO SMOKER SHARE (AMONG TOTAL SMOKERS) 



SMOKER . TREND 


95+ 


95 


TREND 

(Unstable) 


*Cfc9S9CZ0Z 


SOURCE: SMOKER TRACKING STUDY - WEEKLY 


•MARCH 94 REPRESENTS TOP UNE DATA 


W.SMOK3 


Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 



























%VOLUMETRIC SHARE 
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Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 


MARLBORO VOLUMETRIC SHARE (AMONG TOTAL SMOKERS) 
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MARLBORO VOLUMETRIC SHARE (AMONG 18-24 SMOKERS) 






























% MARLBORO SHARE 


MARLBORO SMOKER AND VOLUMETRIC SHARE TRENDS (AMONG TOTAL SMOKERS) 

CONTINUE TO INCREASE. 
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34 


32 


30 


28 


26 


24 


22 


20 


SOURCE: CONTINUOUS TRACKING STUDY, NIELSEN - MONTLY 


•MARCH '94 REPRESENTS TOP LINE DATA 


Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 





%MARLBORO SHARE 


MARLBORO SMOKER AND VOLUMETRIC SHARE TRENDS (AMONG 18-24 SMOKERS) 

CONTINUE TO INCREASE. 



6Cfr9S9CZ0Z 


SOURCE:CONi INUCKJS SMOKER TRACKING STUDY - 1MM 


•MARCH 94 DATA IS TOP LINE 
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W.MARIB. 1624 6 


Source: https://www.industrydocuments.ucsf.edu/docs/gxpkOOOO 


%DISCOUNT SHARE 





